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I’m sitting here at my newly rebuilt computer frustrated and angry that I didn’t back up my pre-
vious hard drive days before it crashed. The files I didn’t lose now appear in fonts and languages 
I’ve never seen. And it wasn’t enough that my operating system warned me continuously that I 
needed to do some maintenance or possibly lose my data, my flash drive backup reminded me 
constantly of possible corruption also. What? Me worry? Twenty-five plus years of teaching and 
supporting technology, troubleshooting hardware, software, networks, and various systems gave 
me the confidence that I could recover from any catastrophic computer failure, or so I thought. 
The message - Workshop 101: Be Prepared! Don’t take anything for granted!
Since 1947, Idaho’s quota liquor licensees have been able to rely on Idaho Statutes Title 23: 
Alcoholic Beverages . As you know, the key feature of this legislation is a quota system, wherein 
the number of available licenses is tied to population. This quota system serves two purposes:

1. The Public Interest - Idaho recognizes that excessive alcohol consumption carries inherent 
risks to the public---and that by regulating (educating) Idaho liquor license holders these effects 
can be mitigated; and

2. The unintentional - but critical - result that owning a scarce commodity creates value.

Temperance is not an economic cost…it is a societal choice! The current laws are not antiquated! 
We own a business that inherently commands a huge legal and societal responsibility. As long 
as we are in the beer, wine, and spirits business, we will be expected to meet all safety rules, 
regulations and laws governing our industry and policies that address spirits/alcohol misuse. We 
should/must not only accept these burdens but also embrace them. Support safety and modera-
tion - we are the first line defense—not because we are morally superior but because we under-
stand it is this mission that protects the value of our liquor licenses.

That’s what I was reminded of when my computer failed—Be Prepared. Don’t assume that cur-
rent laws are written in concrete. This quota system has been continuously challenged in the 
legislature by numerous special interest lobbyists/groups. Their goal is to rewrite the Statues to 
favor their special interest and “crash” the quota system. Be Prepared when you hear language 
like: “antiquated statutes” and “stops economic progress.”

Some of the recent public discussions regarding the negative fiscal impact of Idaho liquor laws 
arise from specialty groups who believe that alcohol sales could be a big economic boost in these 
depressed times. ILBA understands that special use and situations exist and we’re certainly sup-
portive of economic growth—but we don’t support the end of the quota system. We believe that 
solutions to this issue already exist within Title 23—called Specialty Licenses.

Our job is clear…to educate the populace about liquor laws and temperance. We were successful 
in curtailing some potentially harmful legislation this last session but know new challenges are 
on the horizon. ILBA will be hosting a Legislative Reception, January 9, 2014 at the Boise Crystal 
Ballroom from 4PM – 7PM. This is your opportunity to visit face to face with your State Repre-
sentatives and Senators and let them know you are out there. In early December, I will be ask-
ing you to mail a personal invitation to your Legislators. Be Prepared!

My best regards to you all.
Susan
IDAHO STATUES TITLE 23: ALCOHOLIC BEVERAGES

Letter from the ILBA President
WORKSHOP 101: Be Prepared



Meet Your 2013 Executive Board

Owner of Gem Lounge
Emmett, Idaho
Susan and her husband, Larry, own and operate the beautiful historic Gem Lounge in Emmett, 
Idaho.  Susan is a retired administrator, educator, consultant, and entrepreneur with deep Idaho 
roots.

President: Susan Jenkins

Food and Beverage Director of Coeur d’Alene Resort
Coeur d’Alene, ID
Jeremiah is the Food and Beverage Director of the Coeur d’Alene Resort and has been with the 
Resort for six years.  He was been in the hospitality industry for 20 years and was previously with 
Brinker International and Kona Brewing Company.

Executive Representative (Northern): Jeremiah Neal

Owner of Jalapeños Mexican Restaurant
Irma was born in Mexico and moved to Emmett, Idaho where she learned to speak English at a very 
young age.   She has been working since age 12 and is the proud mother of a 16 year old daughter.  
Irma opened Jalapenos in Nampa in 2006 and then partnered up with her older sister to open Jalapenos 
in Boise in 2010. She helps and supports local schools aiding unfortunate children to get more self-
esteem and make and reach their goals.  Her customers and family are everything to her;  she is always 
eager to learn and better the community.

Executive Representative (Central): Irma Valdivia

Owner of The End Zone
Boise, Idaho
Brad has worked in the Service industry for over 20 years and has owned The End Zone bar 
in Boise since 1999 (Liquor license holder since 2007).  He helped open several bars in the area 
between 1994 and 2001 and worked in the lumber industry for 7 years. Brad is a graduate of 
the University of Idaho and has a degree in Communications with an emphasis in Public Relations. 

Treasurer: Brad Selvig

Owner of Great Basin
Boise, Idaho
Larry is from Wilder, Idaho and is the owner of Great Basin Inc., The Total Beverage Company and 
has been the owner since 1988.  Larry is looking forward to working with and meeting new bar 
owners from across the State.

Vice President: Larry Cupp

Owner of 1st National Bar
Ross has been in the alcohol business for 30 years.  His strategy is to grow a business from the ground 
up.  He has owned and sold several businesses such as Duffy’s Tavern and Center Street Bar & Grill of 
Pocatello.  His current project is the First National Bar and Grill.  Ross is actively involved in organizing 
the Meals on Wheels golf tournament for SEICAA (South East Idaho Community Action Agency).  He 
is a member of Bannock Civitans and is the Host of the 2nd annual First National Bar charity golf 
tournament.  Ross is a champion in the community for all causes.  He is considered a great boss by his 
employees and is always willing to go the extra mile for the underdog.

Executive Representative (Southern): Ross Gutterud

ILBA is forever growing and changing.  Please take a moment to meet your 2013 ILBA Executive Board.  Since 
our November 2012 elections we have voted and agreed upon the addition of two outstanding, executive board 
members in order to better serve our members and mission statement.



 

 

 

 
*Get more profit from every bottle with Bevinco as your partner, guaranteed!  Reduce 
shrinkage under 5%, and boost profits 10% to 25%.  

*One-of-a-kind liquor inventory control system from an industry leader since 1987.  *Over 2000 
clients in 20 countries worldwide.  *Professional, discreet auditors do the work so you save 
time.  *Weekly audits, detailed, summarized regular reports, low cost.  *Holds staff 
accountable, highly accurate, little margin for error.  *Flag hot-selling products, dead stock, 
shifts costing you the most.  *See every ounce you are missing.  *Guaranteed to pay for itself. 

CALL FOR A NO-RISK, FREE CONSULTATION TODAY!  775-741-0828  
WWW.BEVINTEL.COM 

Less Shrinkage.  More Profit.  Better Business 
 

ONE NATION. ONE SPIRIT.
Handcrafted in small batches from organic 
American winter wheat and water from
deep beneath the Snake River Plain.

ORGANIC VODKA & ORGANIC FLAVOR

MADE IN IDAHO
DRINKING AMERICAN HARVEST HELPS SUPPORT LOCAL COMMUNITIES

WWW.AMERICANHARVESTSPIRIT.COM



Upon adjournment of the 62nd Session of the 2013 Legislature we have much to reflect on due to 
the 100 percent success, on behalf of the ILBA, for this session.  Here is the recap:

HB90 passed and was delivered to the Governor on April 1st. This bill was introduced to correct 
drafting errors that did not allow for the transferability of “quota system liquor licenses” in Sec-
tion (1) 23-903. House amendments that we recommended further codified that all “specialty 
licenses” are non-transferable with the exception of new owners of that exact same location, 
facility or premise.  This legislation makes it abundantly clear that “quota system licenses” are 
transferable and “specialty licenses” are non-transferable with the exception of a sale.

HB159 was signed by the Governor on March 22nd. This legislation was narrowly crafted to allow 
the Nez Perce Tribe the ability to obtain a license for use outside the city limits of Lewiston for 
their convention center. We did not oppose this bill.

HB195 did not pass but was held in committee. This legislation allowed resort city council to is-
sue liquor licenses to restaurants. Passage into law of this bill would have made the resale value 
of “quota system licenses” in resort cities completely worthless. Idaho resort cities include Don-
nelly, Driggs, Hailey, Ketchum, Lava Hot Springs, McCall, Ponderay, Riggins, Salmon, Sandpoint, 
Stanley, Sun Valley and Victor.   

SB1074 did pass the Senate but was not introduced in the House. This bill would have amend-
ed existing law to allow an equestrian facility with 25 acres, inside the city limits (currently 40 
acres, outside the city limits) the ability to obtain a “specialty license”.  Caldwell Night Rodeo had 
been in violation, according to ABC, when retaining a caterer for the 3 days that they needed 
a liquor license while holding their own beer and wine license at the same time. With our op-
position to more carve outs for “specialty licenses” with unintended consequences and once we 
brought to light the willingness of ABC to accommodate CNR, CNR board members and Senator 
Lodge could see the benefit of them acquiring a “seasoned” liquor license.

HCR28 was held in committee. The purpose of this legislation was to authorize the Legislative 
Council to appoint an interim committee to undertake and complete a study of the alcoholic 
beverage laws of the State of Idaho.  We feel that the ILBA membership body would be better 
served through direct involvement when addressing issues relating to a variety of liquor laws and 
those businesses and communities directly impacted by them. 

There was other tentative legislation on the drafting table that would have affected the value of 
liquor by the drink licenses that was not brought forth due to previous unsuccessful legislation.   

ILBA Legislative ReportONE NATION. ONE SPIRIT.
Handcrafted in small batches from organic 
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deep beneath the Snake River Plain.

ORGANIC VODKA & ORGANIC FLAVOR

MADE IN IDAHO
DRINKING AMERICAN HARVEST HELPS SUPPORT LOCAL COMMUNITIES

WWW.AMERICANHARVESTSPIRIT.COM



• Provided a professional, well-respected lobbyist for the benefit of ALL liquor license
holders that protects us against any threats to the value of our licenses, or legislation 
that is harmful to our industry.

• Organized and held first statewide Trade Show that brought all our industry needs and
representatives under one roof. The Trade Show was free for our members and offered
many great learning workshops and seminars, as well as a hosted cocktail hour and a
provided dinner. This Trade Show created excitement for our industry!

• Created a professional presence for our industry and members in the political realm of
the state of Idaho.

• Negotiated Liter bottles to be stocked for ALL bar owners in the state of Idaho.

• Created discounts with many businesses in our industry
 - First Data Credit Card Processing
 - Aloha Software
 - Great Basin liquor control systems discount

• Built a statewide Executive Board that represents 150 members throughout the whole
state of Idaho.

• Created a communication network for our members to get valuable information, and to
inform on all things concerning our industry.
 - Website
 - Mobile App for Android/I-Phone
 - Quarterly Newsletters mailed out to ALL liquor license holders in the State

What your ILBA has done
for YOU!



• Working on policy to move Alcohol Beverage Control out of the state police and into
the state liquor dispensary. This is our answer to bring you the service you require from
the state to sell liquor. Taking it from a police action and turning it over to the dispensary
that WANTS to sell liquor, and will treat us like business people.

• Working on legislation to repeal three main beer laws that could greatly help the profit-
abilityof our industry:
 - Repeal cash on delivery law
 - Repeal law that would make it legal for beer companies to give us marketing   
 material
 - Repeal posting of beer prices law so companies can compete for our business
 making us more profitable

• Building a liquor liability insurance program to model what many other states have that
drastically brings down the cost of your liquor liability insurance.

• Hosting our 2nd annual statewide convention and Trade Show to be held at the Red
Lion Inn Downtowner in Boise on October 7th and 8th.

• Acquire an attorney, who is knowledgeable with the state liquor code, to be available
on retainer to help you with legal questions.

• Hosting a legislative reception to introduce ILBA members to the state legislators and
let them know that we are not second hand citizens.

If you still haven’t joined we have many options for your easy enrollment.
For only $350.00 a year you can help keep the momentum going to better our industry.
Don’t be the one who sits on the sidelines and lets everyone else carry this work load. In
order to make these changes everyone needs to do their part by joining and staying
current on all issues.

What are ILBA’s current goals & plans 
for the rest of 2013 and 2014?



Hello License Holders,

We are coming up to our second annual ILBA Trade Show and general assembly of our 
membership this October.  You will find so many great workshops, and classes where 
your bartenders, managers, and owners can hone their skills and get new ideas that 
produce better profits.

This is just one of the many benefits that the Trade Show has to offer.  The second part 
is the general assembly and elections.  This is where our members can vote for their 
representative and leadership.  You as a member will also hear some exciting news of 
our legislative agenda that can bring great change to your industry.  It’s a time for you 
to meet your lobbyist, and leadership. 

Some people will tell you that my involvement is self-promoting and it’s the “Ted Chal-
lenger Show.”  I just would like to let you know it might appear that way being in the 
role of Executive Director, but if you look at what I and our Communications Director 
have done since the position was taken on by me you will see that it’s quite the oppo-
site. 

For the first time the ILBA has had a board in place with true statewide representation.  
Ideas from all over the state are making it to the board, and ILBA influence grows stron-
ger everyday.  ILBA accomplishments are far different from the way things were run with 
no trade show, no elections, no transparency, no successful state wide recruitment, and 
most of all no true, statewide elected board. Not one person should have the power to 
build its own agenda on the false pretense of representing the entire state of licensed 
operators.  I take my direction from the board and then make the direction come true.  
We have an amazing lobbyist who is working diligently to establish ILBA as an industry 
with a professional representation.

When I took on this position the membership of paid members were 10 people.  We are 
now well over 100, and still growing.  We have 90% retention of last year members.  
Our members are seeing the benefit and want to help pave the way for us to become 
more powerful, and present in all legislative industry related issues.

For the first time we will be introducing legislation that can add so much benefit to our 
daily operations and bottom lines.  This has all been done with an amazing statewide 
board.  I serve the board as a volunteer because I’m passionate that united together we 
can make a much needed difference and make our chosen careers not be such a strug-
gle.  Thanks to those who have joined. I look forward to meeting those who want to 
benefit just like our members. 

Respectfully,

Ted Challenger
Executive Director 

Executive Director Report



A TOAST TO THE SPIRIT OF HUNTERS
Taste is not a matter of chance,
but the result of experience - 

And a secret recipe.

please enjoy jagermeister responsibly.

Casey Fi tzgerald
208 345 4522
i lbacommdir@gmai l .com
www.idahoi lba.com Monday, October 7th & Tuesday, October 8th 2013

2nd Annual

STATE

& TRADESHOW
CONVENTION

SAVE THE DATE

100 S.6th s t .  Boise,  ID



It takes some savvy and charisma, along with a knowledge of 
drinks, to be a successful bartender. This is one of those jobs in 
which your success depends on your personality more than any-
thing else. You need to be a provider of drinks, a server, an orga-
nizer, a cashier, a friend, a psychiatrist and a neat freak among 
other things. Customer service is the key because the majority of 
your income will come from tips and there are a few things you 
should keep in mind when it comes to this part of working the bar.

1. Have a Good Attitude
This is the hospitality industry and every bartender needs to re-
member that. To be successful you need to keep a good attitude, no matter how bad your day is going, 
and treat every customer the same. Simple things like a smile and greeting when a patron sits down 
and thanking them when they leave can make the biggest impressions.

2. Keep the Bar Clean
Nothing says unprofessional bartender (or one who simply doesn’t care) more than a dirty bar. Use 
clean bar towels to wipe down the bar top anytime you see water or spills. Keep the bar back straight-
ened by putting bottles back where you got them right away. Dispose of empty glasses, straw wrappers, 
napkins and other garbage as soon as you see it. Replace cocktail napkins regularly. These seemingly 
little things make a great impression and can often be done when you’re headed back to the tap empty 
handed. You’ll probably hear it from the boss too, but it’s true: “If you have time to lean, you have time 
to clean.”

3. Make Suggestions
This is one of the things that will tip customers off that you care about their experience. If you see a 
woman perusing the cocktail menu for 5 minutes, make a suggestion. If a couple sits down and look 
indecisive, make a suggestion. When you are greeting someone, set a cocktail napkin on the bar and 
tell them about that day’s drink specials. If you have a regular come in who gets the same thing every 
time try suggesting something similar, or offer the same drink with that new spirit you just got in stock. 
Eight times out of ten the customer is going to take your advice because you are an expert and they 
will show you their gratitude.

4. Memory, Memory, Memory
You are going to have waitresses yelling drink order after drink order, drinkers at the bar who hate to 
see empty glasses in front of them, and about 20 things that you have to check the stock on. A good 
short memory of a bartender is one of the keys to success and to keeping a busy bar under control. 
You should be able to retain multiple drink orders and associate them within the party so they go out 
together, recall what each of the people at the bar is drinking for the next round, and remember the 
names (and possibly other personal details) of your regulars along with what drinks they prefer. Also, 

10 Service Tips for Bartenders

Provide Satisfaction Everyday                                                                  By Coleen Graham



have a good stock of drinks in your memory banks, beginning with the most popular and any local fa-
vorites.

5. Anticipate, Anticipate, Anticipate
As a bartender you need to be aware of everything in your bar and be prepared. How is your stock of 
lemons and limes? Do you need clean glasses or beer restocked? Is the keg or ice bin getting low? What 
about the drinks at the bar? If you see a customer’s drink getting down to the last few sips, ask if they 
want another. If you anticipate the needs of the bar everything will go nice and smooth (hopefully).

6. Be Fair
It is human nature to give preferential treatment to one person over another, but a bartender has to 
drop that habit. You should be showing the same amount of care and attention to everyone at your bar, 
old friend and newcomer alike. Avoid getting into a deep conversation with one patron and not scanning 
the rest of the bar for drinks that need to be filled, napkins that need to be replaced and tabs that need 
to be cashed in. If you ignore one person that tip will reflect the neglect.

7. Be Honest
Every person who walks through the door is entrusting you, as the bartender, with a good experience 
and one of the worst things you can do is to break that trust. Underpouring and overcharging will quick-
ly get you a very bad reputation that might cost your job and possibly impact future prospects in the 
area. Inflating tabs for money in your own pocket or a drink for a friend is purely unacceptable and 
unprofessional.

8. Don’t Fixate on Tips
It is true, in the bar your tips will probably make up the majority of your income. However, if you are 
obsessed about everyone giving you the best (or even customary 15-20%) gratuity every time then it 
will show on your face. If a customer leaves a dollar on the bar after ordering 3 mixed drinks in 2 hours 
and you give a look of disgust, other patrons will notice and their perception of you will not be favor-
able. Take the tips you are given, do your best every time and the pay will add up. Some people are 
just stingy and you can’t help that. Also, don’t “beg” for tips, this is simply bad etiquette.

9. Card, Card, Card
It is your responsibility to make sure everyone drinking in your bar is of legal age to do so. If you have 
even the slightest question that someone is 21, ask for their ID. It’s a simple question that will save 
you a lot of hassle if they are underage. At first you may not think this a customer service issue, but 
it ensures that everyone at the bar is having a good, legal time. Consequences for serving a minor are 
severe, can cost you and the business a lot of money, and likely your job. Younger drinkers will often 
get offended at this request, counter that by simply explaining it is a part of your job. For older people 
who look just a little too young, this can often be flattering, especially for women in their late 20’s and 
early 30’s.

10. Most of All, Be Professional
All of the points above allude to this point, but it is important 
for you to project a professional attitude and appearance. 
Customers will trust you and come back again if they had a 
great experience. Keeping the conversations friendly, wearing 
clean clothes appropriate for the establishment and maintain-
ing a professional attitude will create an environment patrons 
and management will appreciate. Bartending is a profession 
and even if you are using it as a temporary gig to get through 
college, you need to treat it as such. Most of all, have fun as 
it will show.



AD SPACE

PEPSI IS THE 
PREFERRED 
PARTNER OF
THE ILBA

TRY ONE OF THESE GREAT DRINK RECIPES!
OVERDRIVE
1 oz Orange Vodka
½ oz Grand Marnier
3 oz Mountain Dew

VOODOO
1½ oz Vodka
6 oz Mountain Dew

KENTUCKY BLUE
1½ oz Bourbon
6 oz Pepsi

GREEN SURF
1 oz Coconut Rum
½ oz Light Rum
4 oz Mountain Dew
1 oz Pineapple Juice
½ oz Lime juiceGIN MIX

1¼ oz Gin
1½  oz Black Currants
1 ½ oz St Germain
1/2 oz Lemon Juice
2 oz Pepsi

BLUE MOOSE
1½ oz Canadian Whiskey
6 oz Pepsi

MISTY MARGARITA
2 oz Silver Tequila
1 oz Lime Juice
½ oz Agave Nectar
2 oz Sierra Mist

PEPSI BEVERAGE COMPANY WANTS TO THANK ALL THE 
BARS THAT CHOOSE TO SERVE PEPSI PRODUCTS.

TO JOIN THE PEPSI PARTNERSHIP, 
CALL (208) 442-6637

SWEET & TOUGH
6 oz SoBe
  Black & Blueberry
1 oz Canadian         
  Whiskey



2nd Annual State Convention and Trade Show

Don’t Miss Out!

ILBA is proud to announce the planning of our 2nd annual State Convention and Trade 
Show. This year the Trade Show will be held at the Red Lion Inn Downtowner in Boise 
on October 7th and 8th. Last year was a huge accomplishment with being able to bring 
all entities of our industry to our customers in one place. Guests were treated to com-
plimentary breakfast, hosted cocktail hour and appetizers, exquisite dinner and social, 
panel discussion, and many different workshops all offering valuable information. 

Some of the workshops that took place were:

-Beer and Brewery Startup 
-Proper Identification Procedures 
-Mobile Marketing
-MAV Security Procedures
-Vodka Startup 
-Keeping Pour Costs Low 
-Michael Tipps Mixology
-Nightclub Lighting and Sound
-Total Bar Profits
-Pour the Perfect beer

This year we are working hard to direct our education not only to bar owners but to 
managers and other staff members as well.

The two-day State Convention & Trade Show is $300 per guest and absolutely free for all 
ILBA members! We look forward to improving this Trade Show every year to better serve 
our members and industry.

The 2013 ILBA Trade Show



Current ILBA Members

Idaho’s Top Operators
Bellevue

Silver Dollar Saloon
Mahoney’s Bar and Grill

Blackfoot
El Mirador Mexican Restau-

rant
No Bar Too Far

Bliss
Outlaws and Angels

Boise
Main Street Bistro

China Blue
Dirty Little Roddy’s 
The Grove Hotel

The Reef
Tom and Grainey’s

JT Toad’s
The Brickyard

Crescent No Lawyers Bar 
and Grill

Sud’s Tavern
Fatty’s Bar
Café Ole

The Knitting Factory
The End Zone

Cactus Bar
Modern Hotel 

Chandler’s Steakhouse
Solid

McCleary’s
Liquid Lounge

The Lift
Jim’s Alibi
Silly Birch

Legend’s Pub and Grill
The Front Door

Mulligan’s
Splitting King’s

Q’s Billiards and Eatery
Ellis Amusements INC.
Idaho Distributing INC.

Sysco Idaho INC.
Hayden Beverage Company
Christensen and Associates

Ha’Penny Bridge Irish Pub
The Torch

The Torch 2
Stein Distributing

Boise POS Solutions
Yen Ching Restaurant

Vista Bar
The Balcony Club

13th Street Pub and Grill
Taphouse

R-Bar
Neurolux
Barbacoa

Tobacco Connection
Great Basin INC.

International Gameco
Terry’s Saloon

Jalapeno’s
Jo’s Traveling Bar

Red Lion Inn Downtowner

Cascade
Whistle Stop Cafe

Caldwell
Victor’s Hogs and Horns

Coeur d’Alene
The Coeur d’Alene Resort

The Hogfish
Iron Horse Saloon

The Beacon
Sunset Bar

Texas Roadhouse

Emmett
Gem Lounge
Huck n Finn’s

Garden City
Ranch Club

The Quarter Barrel
Stagecoach Inn

Grangeville
Oscar’s Lounge

Hayden
Avondale-On-Hayden Golf Club

Idaho Falls
Muddy’s

The Samoa Club
The Pocket

The Frosty Gator
Iron Mule Saloon 

The Celt

Ketchum
Zou 75

Whiskey Jaques

Lewiston
Rowdy’s Texas Steakhouse 

Saloon
Alibi Sports Edition

Boomer’s Sports Cellar
The Candy Store
Sidelines Grille

Boomtown American Saloon

McCall
Lardo’s Grill and Saloon

The Yacht Club
Shore Lodge

Southside Grill

Meridian
Buffalo Wild Wings

The Curb Bar and Grill
Beef O’Brady’s
Tri-City Meats

Rudy’s

Mountain Home
Sunset Sports Bar

Charlie’s Place

Moscow
CJ’s Nightclub

Mingles
John’s Alley Tavern
The Garden Lounge

 Corner Club

Nampa
Kebob LLC
Jalapenos

Sportsman’s Hideout

Oldtown
Club Rio

Pocatello
The Pocket

Rumors
Club Charley’s
The Pressbox

Club 91
First National Bar

Hooligans
Bourbon Barrel Bar

Center Street Bar and Grill

Post Falls
Capone’s Pub

Kon Tiki

Sandpoint
A&P Bar and Grill

Roxys

Twin Falls
The Anchor Bistro and Bar

The Pocket
The Cove
Maxie’s
Jakers

Cal’s Log Tavern
The Pioneer Saloon



OUR MISSION

OUR PLATFORM

OUR PURPOSE

“To protect and represent the integrity of licensed 
beverage holders and promote prosperity, growth, and 

education among its members.”

Promote and protect the property rights of licensed beverage retailers. Initiate, 
promote, and support laws, regulations, and rules that preseve and protect the 
right of responsible on and off premise retailers of beverage alcohol.

Encourage and promote closer relations among all entities engaged in the respon-
sible sale of beverage alcohol through effective communications, innovative, ser-
vices, education, and training opportunities. 

- The idaho licensed beverage association (ilba) unifies licensed beverage holders in 
the state of idaho to:
 -Protect the rights of licensed beverage owners and operators.
 -Promote responsible business and responsible government.
 -Advocate in the legislature on issues the positively affect the ilba members   
 ability to operate profitably, efficiently, and independently.
 -Communicate business and govt. issues regarding industry to ilba members.
 -Provide education training and awareness in the service of alcoholic
 beverages
 -Develop member only products and services



$16.95#13110

NEW LOW

PRICE!

CANADIAN BLENDED WHISKY

RIDE ‘EM HARD
DRINK ’EM SMOOTH

WWW. T H E F I F T Y B E S T. C OM

FOR BEING NAMED ONE OF THE

TOP 50
DOMESTIC VODKAS BY:


